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Pennon
Our sustainability strategy
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Our ESG framework is centred around how we positively
impact the communities we serve, from global issues
including climate change and biodiversity, through to local
benefits, customer satisfaction and employee wellbeing
— Aligned and integrated with our business goals and
vison and values

— Strategy focus areas, objectives and targets have been
mapped to the UN Sustainable Development Goals

Viridor is at the forefront of the recycling sector in the UK —
transforming plastic waste into high quality recyclates for
manufacturing

Our Biodiversity Strategy helps showcase good practice via
partnerships and responsible stewardship

Pioneering sustainable financing framework bringing
significant environmental and social benefits

%
Pennon

Bringing

resources
to life.
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February roadshow 2020
https://www.pennon-group.co.uk/system/files/uploads/financialdocs/penndry-roadshowfeb-2020.pdf
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6 | Sustainability
Sustainability Governance Structure

Steering and implementation Strategic coordination Decision-making
e N Lo Group functions ‘
Dr. Ariane Reinhart (Executive Board Member HR and Sustainability)
Wolfgang Schafer (Chief Financial Officer) Ay Corporation’s
Group sustainability Executive Board
Sustainability coordination of the business areas
Relevant group functions —> Group
Experts from business/technology and other experts (on request) ~ = Sustainability
PV
~> St istainability " —>
i <« Meﬂln e
Sustainability DRSS R B
committees and councils Ay Executive Boards of
of the business areas the business areas
3 Business
functions

Invesior Presentabion. Apnil 2020 © Contnental AG

https://www.continental.com/resource/blob/216182/64922c0ce1d4df3d59432da72ffd39a0/inveptesentationapril-2020-data. pdf
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Embedding SDG Into Business
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TUYID supports the UN Sustanable Development Goals
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CLP’s Sustainability Principles

* Sustainability has always been integral to CLP.

* Qur Value Framework reflects the moral
compass of CLP, articulating our values, vision,
mission and commitments.

Tconomije

= Qur Sustainability Principles align CLP’s o
ﬁﬁﬁlalnabﬂfry

business strategy with material sustainability
issues we face. They are also supportive to

several United Nations Sustainable @)
Development Goals (SDGs).
DEVELOPMENT

GOALS

people

= The Sustainability Principles cover four focus
areas:
* Our Community
= Qur People Communi™y
* Our Environment

* Economic Sustainability

Data and Download

For quantitative overview of our non-financial performance.

https://www.clpgroup.com/en/Investordnformation-site/Anaylst%20Brief%20Document/CLP%20Holdings%20Introductory%20Pack.pdf
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Bond Investor Presentation- Page 38

Our sustainability strategy RN

Working towards carbon-neutral shipping 5.
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https://corporate.evonik.com/Downloads/Corporate/IR/2020_Q1/200507_Evonik%20Company%20Presentation%20(May%202020)_fumspdisdua
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