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Large Global Survey  

1 Source: BNY Mellon, Making the Match: The Market’s Evolving View of the Materiality of Nonfinancial Information, p.3, June 2017. 



Geographic Distribution of Respondents 
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Asset Managers and Asset Owners surveyed were primarily 
based in the U.S. and Europe 

Source: BNY Mellon, Making the Match: The Market’s Evolving View of the Materiality of Nonfinancial Information, pp. 5 & 23, June 2017. 



Key Findings 
 
  
  1. Nonfinancial information is considered material 

2. Investors are embracing this trend more than issuers 

3. Governance is a key concern of both asset owners and asset 
managers 

4. Climate change is viewed as critically important by investors, 75%  
of whom say it poses a material risk to companies’ performance 

5. There is no clear consensus of the participating investors  
on which formats they would find most useful for receiving 
Nonfinancial information  

6. Issuers and investors disagree on which data is important 

3 Source: BNY Mellon, Making the Match: The Market’s Evolving View of the Materiality of Nonfinancial Information, p.5, June 2017. 
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Investors say Nonfinancial information is material to 
the performance of their investments 

Do you consider Nonfinancial information  
in your investment decisions?  

4 

84% of asset owners and asset 
managers combined responded that 
they believe a focus on Nonfinancial 
information generates positive value 
for an issuer’s financial 
performance 
 
 

YES 

Source: BNY Mellon, Making the Match: The Market’s Evolving View of the Materiality of Nonfinancial Information, pp. 6 & 7, June 2017. 
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U.S.-based Asset Owners may have delayed the 
introduction of nonfinancial information into their 
investment process 
Do you consider Nonfinancial information  
in your investment decisions?  

5 

20% of the 24% of asset owners 
not using Nonfinancial information 
in their investment process said that 
this is because using it may violate 
their fiduciary duty 
 
 
Only 3% of asset owners see an 
issuer’s focus on ESG as negative, 
or resulting in a cost to 
shareholders 

NO 

Source: BNY Mellon, Making the Match: The Market’s Evolving View of the Materiality of Nonfinancial Information, pp. 6 & 7, June 2017. 
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Investors, more than issuers, strongly believe that 
CSR/ESG initiatives directly benefit shareholders 

Do you agree with the following statements? Nonfinancial information is material to investment decision 
making because… 

6 Source: BNY Mellon, Making the Match: The Market’s Evolving View of the Materiality of Nonfinancial Information, p. 10, June 2017. 
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Issuers quantify risks, while investors benchmark 
issuers globally 

In what ways do companies’ environmental, social, and governance (ESG) initiatives most contribute  
to shareholder value? 

7 Source: BNY Mellon, Making the Match: The Market’s Evolving View of the Materiality of Nonfinancial Information, p. 8 & 9, June 2017. 

Investors (92%) consider Nonfinancial information to be most relevant 
in exposing potential threats of potential regulatory intervention and 
litigation risk, issues that significantly fewer issuers (67%) believe to be 
why investors use Nonfinancial information 
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18% of Asset Owners do not 
believe that disclosure of 
Nonfinancial information 
signals a company’s longer-
term approach to business 
strategy 
To what extent do you agree with the 
following statements? Nonfinancial 
information is material to investment decision 
making because it… 

8 

Almost 30% of asset managers 
do not believe that the 
Nonfinancial information they 
currently receive addresses 
their ethical, social, 
environmental or governance 
mandates 

Source: BNY Mellon, Making the Match: The Market’s Evolving View of the Materiality of Nonfinancial Information, pp. 9 & 10, June 2017. 
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Corporate governance and employee policies are 
seen as material across all sectors 

In which sectors do you consider these Nonfinancial issues most material for investment decisions  
to warrant disclosure? 

9 

Source: BNY Mellon, Making the Match: The Market’s Evolving View of the Materiality of Nonfinancial Information, p. 12, June 2017. 

ENVIRONMENTAL 

SOCIAL 

GOVERNANCE 
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Asset managers and asset owners agree on the top 
two nonfinancial issues they see as most material 

Which Nonfinancial metrics are most material to your investment decisions in the medium 
to long term? 

Over two-thirds of each group cited Codes of conduct and ethics as a key 
consideration. These issues can both be classified as governance concerns 

Source: BNY Mellon, Making the Match: The Market’s Evolving View of the Materiality of Nonfinancial Information, p. 11 & 12  June 2017. 
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Issuers and Investors 
differ on what 
Nonfinancial information 
will be most material in 
the future 
Which Nonfinancial issues have been 
important to your investment decisions in 
the past 5 years? What will be most 
important in the next 5-10 years? 

Source: BNY Mellon, Making the Match: The Market’s Evolving View of the Materiality of Nonfinancial Information, p. 14, June 2017. 
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Issuers and investors differ on how climate change 
creates risk 

Does climate change pose risk to companies? For organizations, climate change poses material... 

In choosing both stranded assets and regulatory risk at higher rates than 
issuers, investors are focusing on more systemic or global concerns than are 
issuers, with their focus on customer demand  
 
One factor in this difference could be a portfolio-level focus by investors…as 
compared to the company-level focus of issuers 

Source: BNY Mellon, Making the Match: The Market’s Evolving View of the Materiality of Nonfinancial Information, pp 13 and 14, June 2017. 
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More than half of asset owners 
and asset managers use 
Nonfinancial information across 
their products or services 

Do you consider Nonfinancial information in your 
investment process? 

Source: BNY Mellon, Making the Match: The Market’s Evolving View of the Materiality of Nonfinancial Information, p. 15, June 2017. 

27% of asset owners responded that 
they do not use Nonfinancial information 
at all in their funds, almost double that of 
asset managers (15%) 
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Both negative screening and 
engagement strategies are in 
current use 

 In which of the following ways do you integrate material 
Nonfinancial information in your investment process? 

Negative screening is still used frequently 
 
In the survey, 47% of asset managers report 
that they currently use negative screening, 
as compared to 32% of asset owners 

Source: BNY Mellon, Making the Match: The Market’s Evolving View of the Materiality of Nonfinancial Information, pp. 16 & 17, June 2017. 
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The use of Nonfinancial information in any form is 
expected to increase in importance in the future, and  
is expected to moderately benefit returns 

Future Importance 
How important will the following methods of 
using ESG information in your investment 
process become in the next five years? 

Asset managers report that they expect screening methods to remain important in 
the future 
 
Negative screening is currently the most frequent method reported by investors 
who use Nonfinancial information, despite the fact that investors expect the 
impact on financial performance to be moderately negative relative to other 
methods. 

Source: BNY Mellon, Making the Match: The Market’s Evolving View of the Materiality of Nonfinancial Information, pp. 16 & 17, June 2017. 

Impact on Returns 
Which of the following ESG/SRI strategies do you 

believe improve or reduce investment returns 
compared to a market index benchmark? 
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Investors seek comparability of information 
and standards 

What factors limit your organization’s ability to use Nonfinancial information  
in your investment decisions? 

16 

Lack of standardization 
complicates comparisons 
 
It can follow that if 
investors don’t receive 
information that can be 
used for comparison or 
the information they do 
receive is not 
standardized they also 
find there to be a cost to 
obtaining this information 

Source: BNY Mellon, Making the Match: The Market’s Evolving View of the Materiality of Nonfinancial Information, pp. 18, June 2017. 
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Supply and 
demand for 
Nonfinancial 
information is 
almost evenly 
split, with only one 
happy medium: 
Greenhouse  
gas emissions 

For which Nonfinancial 
information do you require/do 
you supply standardized 
disclosures, e.g. key 
performance indicators (KPIs) or 
quantitative performance 
targets? 

17 

Issuers generally provide 
satisfactory disclosure for 
7 of the 10 issues 
considered most material 
to decision-making 

Source: BNY Mellon, Making the Match: The 
Market’s Evolving View of the Materiality of 
Nonfinancial Information, pp. 19 & 20, June 
2017. 
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Investors seem mixed in their preferences for format 

Which outlets for a company’s disclosure of Nonfinancial information do you find most useful? 

18 

 
42% of investors said they prefer an integrated report, but 38% preferred a 
CSR report and 37% prefer a dedicated website 
 
 

Source: BNY Mellon, Making the Match: The Market’s Evolving View of the Materiality of Nonfinancial Information, pp 19 and21 June 2017. 



APPENDIX: METHODOLOGY DETAILS 

19 



Roles 

20 Source: BNY Mellon, Making the Match: The Market’s Evolving View of the Materiality of Nonfinancial Information, p. 23, June 2017. 



Overview of Respondent Firms 

21 Source: BNY Mellon, Making the Match: The Market’s Evolving View of the Materiality of Nonfinancial Information, p. 23, June 2017. 



22 Information Classification: Confidential 
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www.adrbnymellon.com/fil
es/making-the-match-
062017.pdf 



BNY Mellon is a global investments company dedicated to helping its clients manage and service their financial assets throughout the investment lifecycle. Whether providing financial 
services for institutions, corporations or individual investors, BNY Mellon delivers informed investment management and investment services in 35 countries and more than 100 markets. As 
of June 30, 2017, BNY Mellon had $31. 1trillion in assets under custody and/or administration, and $1.8 trillion in assets under management. BNY Mellon can act as a single point of contact 
for clients looking to create, trade, hold, manage, service, distribute or restructure investments. BNY Mellon is the corporate brand of The Bank of New York Mellon Corporation (NYSE: BK). 
Additional information is available on www.bnymellon.com. Follow us on Twitter @BNYMellon or visit our newsroom at www.bnymellon.com/newsroom for the latest company news. 
  
This document, which may be considered advertising, is for general information and reference purposes only and is not intended to provide legal, tax, accounting, investment, financial or 
other professional advice on any matter, and is not to be used as such. BNY Mellon does not warrant or guarantee the accuracy or completeness of, nor undertake to update or amend the 
information or data contained herein. We expressly disclaim any liability whatsoever for any loss howsoever arising from or in reliance upon any of this information or data. We provide no 
advice nor recommendation or endorsement with respect to any company or securities. If distributed in the UK or EMEA, this brochure may be a financial promotion. 
  
This document is not intended for distribution to, or use by, any person or entity in any jurisdiction in which such distribution or use would be contrary to local law or regulation. Similarly, 
this document may not be distributed or used for the purpose of offers or solicitations in any jurisdiction or in any circumstances in which such offers or solicitations are unlawful or not 
authorized, or where there would be, by virtue of such distribution, new or additional registration requirements. Persons into whose possession this document comes are required to 
inform themselves about and to observe any restrictions that apply to the distribution of this document in their jurisdiction. The information contained in this document is for use by 
wholesale clients only and is not to be relied upon by retail clients. BNY Mellon has various subsidiaries, affiliates, branches and representative offices in the Asia Pacific Region that are 
subject to regulation by the relevant local regulator in that jurisdiction. Not all products and services are offered in all locations. 
  
This document may not be reproduced or disseminated in part or in whole in any form without the prior written permission of BNY Mellon. 
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