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Perceived Decline in the Influence of Global Market s

STRATEGIC IMPORTANCE OF SOURCES OF NEW OR
INCREASED INVESTMENT IN THE NEXT FIVE YEARS

2013 2015 2017

90% 91% 80% 78% 76% 58% 41% 50%

United States  United Kingdom China Singapore Hong Kong
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Perceived Decline in the Influence of Global Market s

FACTORS INFLUENCING INVESTORS’ DEMAND
FOR COMPANIES

78% 80% 77%

—_—
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56% 56 55
® ® @ 479
v 2 ; % ’°

° 424,

mlm
Decrease in the perceived 4
influence of global Company's specific Domestic economic Global economic
economic environment fundamentals environment (primary environment
since 2013 country(ies) of operation)
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Primacy of Geopolitical Risk

HOW IMPORTANT AN IMPACT DO YOU BELIEVE EACH OF
THE FOLLOWING ISSUES CURRENTLY HAS ON OVERALL
GLOBAL MARKET CONFIDENCE?

2015 RANK CHANGE 2017

Geopolitical risk
Currency exchange rates
Emerging market growth
Eurozone stability
Commodity prices
Regulatory environment
Liquidity in the financial markets

Inflation

Trading transparency
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Shifting Focus in Shareholder Targeting

GOALS FOR THE INVESTOR RELATIONS FUNCTION/PROGRAM
FOR THE NEXT 12 MONTHS

61%

2010 2011 2012 2013 2015 2017
® & @
Expand or enhance Diversify Increase international Increase domestic
engagement with shareholder base shareholder ownership shareholder ownership

existing shareholders

Survey conducted biennially as of 2013.
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The Market Cap Challenge

M| C RO‘CAP 1.9 oe $260,356 INVITED TO 3.3

PARTICIPATE IN 1-0
"
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The Market Cap Challenge

Diversify shareholder base
Improve disclosure

' 22% (Psrx (P o

Expand or enhance engagement
with existing shareholders

Increase research coverage
Increase liquidity
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Opportunities for Increased Engagement

KEY
e@ CENTER

I EAUM ($Millions)

Global Ranking of
Roadshow Activities

BOSTON METRO AREA 3 EDINBURGH, U.K. LONDON, U.K.
$4,230,752 w % $449,458 / " $2,951,621

Global EAUM Ranking

NEW YORK METRO AREA m
5,144,332 -
. ‘ [ m@ PARIS, FRANCE 3 AMSTERDAM, NETHERLANDS

~ $586,537 $349,871
) - j :
CHICAGO, IL &%-\\ MID-ATLANTIC REGION @) . .

$1,187,943 $3,491,228

\\,7“ - ‘ 20 ) SEOUL, KOREA
+ 3 - 0 $230,511
TORONTO, CANADA ‘ :ﬁ;% = hd 4 7
$853,263 - . | ;

o | [ | | L] [C¥PD FRANKFURT, GERMANY —— P TOKYO, JAPAN
KANSAS CITY AREA % Y % 4l 486 e a@ 1,054,887
$234,040 s o

/ HONG KONG, CHINA
SAN FRANCISCO, CA 0%—- ! $286,515

$2,969,736

) SINGAPORE
$321,286

LOS ANGELES/SAN DIEGO, CA
$1,639,337 -
TEXAS % THE MIDDLE EAST
$915,685 $445,700
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Engaging Internal Stakeholders

30« / Ox

of investor relations teams of the most senior investor relations
have been involved with officers are currently a member of at
employee communications least one management committee

41% 27% 51%

Support employee Corporate Serve on Finance Committee
communications communications

use

IR-produced

materials

29 25%

Part of Corporate Part of
Strategy Corporate
Committee Governance
17% Committee
Comment on communications
materials only as needed 250,
0

Not involved
15% with a committee

Not involved with
employee communications
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Investor Relations in the Driver’'s Seat

IR PRIORITIZING USE OF OWN INVESTOR TARGETS
IN SELECTING A BROKER FOR A NON-DEAL ROADSHOW

2013 @ 2015 @ 2017
31x 35x 51«

Africa & Eastern Europe

10
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Criteria for Investor Targeting

11

CRITERIA USED BY THE INVESTOR RELATIONS DEPARTMENT
TO TARGET NEW EQUITY INVESTORS

RANK

63%

61%

56%

46%

44

57%

41%

22%

2015 2017

D )
) )
|

CRITERIA

Investment style
(Value, GARP, etc.)

Peer ownership

Sector focus

Equity assets under
management

Average holding period

(Turnover)

Type of investor
(Mutual fund, Pension fund, etc.)

Regional/Country focus

Thematic focus (Sustainability,
Commodities, Blue-chip, etc.)
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Global Gender Snapshot: Female
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TOTAL SURVEY
RESPONDENTS

@ 29+

OF WHICH

ARE FROM:

DEVELOPED EMERGING
MARKETS MARKETS

O 464 O Blo

TOTAL SURVEY
RESPONDENTS BY REGION

25, 30% 20% 29,

North  Latin Western Asia-
America America Europe Pacific

Represents data for company respondents most senior IR professionals.

TOTAL MEAN BASE
SALARY + BONUS

$189,928

OF WHICH
ARE FROM:
DEVELOPED
MARKETS

$233,874

EMERGING
MARKETS

$133,225

CONCENTRATION IN:

MEGA- LARGE-CAP

o 38
MID-CAP
— 38
SMALL- MICRO-CAP

27%

LARGEST
CONCENTRATION
OF FEMALE
PROFESSIONALS

9 Financials
! Consumer Staples
o o

o Healthcare
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Global Gender Snapshot: Male

LARGEST TOTAL MEAN BASE TOTAL SURVEY
CONCENTRATION SALARY + BONUS RESPONDENTS

OF MALE

PROFESSIONALS
$275,355 @ 7

OF WHICH

Technolo ARE FROM: OF WHICH
= 0 EMERGING DEVELOPED ARE FROM:
BIAEEETS MARKETS EMERGING  DEVELOPED
$221,130 $296,841 MARKETS MARKETS

Basic Materials l--l
i ri
0, 0,
el CONCENTRATION IN: G 426 O 58/0

MEGA- LARGE-CAP

500/ TOTAL SURVEY
Telecommunications ° [ . RESPONDENTS BY REGION
MID-CAP 75% 70% 60% 71%

33% _—
SMALL- MICRO-CAP

170/ North  Latin Western Asia-
° -_ America America Europe Pacific
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Global Snapshot: Professional Background

14

Transfer from
internal function

Investor
Relations

Sell Side

Buy Side

MEMBER OF FOLLOWING MANAGEMENT COMMITTEES

Finance

- 63%

Corporate Strategy
3.,

Business Segment/0O

30,

Corporate Governance

224

Corporate Social Res

e 19

Human Resources

- 48y

T 48y

perating Committee

. 27

e 19«

ponsibility
m— 220

4,
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Global Snapshot: Professional Background
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Transfer from
internal function

Investor
Relations

TOP FIVE METRICS USED TO EVALUATE THE

EFFICIENCY/PERFORMANCE OF THE IR PROGRAM

Quality of investor
one-on-one
meetings

Quality of
information in
analyst reports/
recommendations

Number of investor
one-on-one
meetings

Efficient use of
senior management’s
time

Perception study
(“formal”’) feedback

Quality of investor
one-on-one
meetings

Quality of
information in
analyst reports/
recommendations

Number of investor
one-on-one
meetings

Efficient use of
senior management’s
time

Number of analysts
covering the stock

Sell Side

Quality of investor
one-on-one
meetings

Efficient use of
senior management’s
time

Quality of
information in
analyst reports/
recommendations

Number of investor
one-on-one
meetings

Number of analysts
covering the stock

Buy Side

Quality of investor
one-on-one
meetings

Number of investor
one-on-one
meetings

Efficient use of
senior management’s
time

Number of analysts
covering the stock

Quality of
information in
analyst reports/
recommendations
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Growing ESG Engagement

2013

16

COMPANIES REACHING
OUT TO SOCIALLY
RESPONSIBLE AND/OR
ESG INVESTORS TO
TARGET THEM AS
POTENTIAL INVESTORS

34

2015 2017

Global Average 2017 @

Engage with ESG ratings firms

34% 53«

Board members met with
investors in the past 12 months

53« 61

ESG-RELATED ACTIVITIES

Respondents that engage ESG investors @

Monitor their ESG ratings

459 67%

Engage with proxy advisory firms

42% 47%

Have a written strategy to communicate with key investors
about corporate governance issues on a regular basis

33% 454
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Passive Investor Communication
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32

OF COMPANIES GLOBALLY
COMMUNICATED WITH
PASSIVE INVESTORS

506y

OF SUCH COMPANIES ARE
MEGA- AND LARGE-CAPS

02

REGIONS
North America

B 35%
Asia-Pacific
I 295
Latin America
_— i
Africa & Middle East
- %
Europe
B Zh

OF NORTH AMERICAN RESPONDENTS SAID THEY EXPECT THE
INCREASE IN THE PROPORTION OF PASSIVE INVESTORS IN
THEIR SHAREHOLDER BASE TO HAVE THE GREATEST INFLUENCE
ON THE JOB OF INVESTOR RELATIONS OVER THE NEXT 10
YEARS, COMPARED TO 41% OF RESPONDENTS FROM

COMPANIES GLOBALLY

SECTORS
Basic Materials
- 1%
Consumer Discretionary
- i
Financials
_ e
Consumer Staples
o L
Energy
B o
Healthcare

6%
Industrials
|| L
Technology
. s
Telecommunications
B s
Utilities
R [
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ESG Investor Communication
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SECTORS

Basic Materials

15x 1
Consumer Discretionary

1% 3§
Financials

il .
Consumer Staples

L .
Energy

i I
Healthcare

4o, i
Industrials

& E
Technology

i I
Telecommunications

i I
Utilities

£ I

REGIONS

North America

16x 8
Asia-Pacific
“O«mmmm—
Latin America

15% 1
Africa & Middle East

6% P
Europe

L i

34

OF COMPANIES GLOBALLY
COMMUNICATED WITH
ESG INVESTORS

01y

OF SUCH COMPANIES ARE
MEGA- AND LARGE-CAPS
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Global Approaches to Stewardship

19

GLOBAL UNITED WESTERN JAPAN
STATES EUROPE

COMMUNICATED WITH ASSET MANAGEMENT FIRMS WITH
A PREDOMINANT PASSIVE INVESTMENT STYLE IN THE
PAST 12 MONTHS

32%

BOARD MEMBERS MET WITH INVESTORS IN
THE PAST 12 MONTHS

32% w 524 82

INVESTOR RELATIONS TEAM ENGAGED WITH PROXY

ADVISORY FIRMS

67% 29

=
42,

% 19, 7%
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Global Approaches to Stewardship

TOP FIVE TOPICS DISCUSSED WHEN MEMBERS
OF THE BOARD OF DIRECTORS MET WITH INVESTORS

20
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An Eye for the Future of Investor Relations

AREAS THAT WILL HAVE THE GREATEST INFLUENCE ON THE FUNCTION OF
INVESTOR RELATIONS OVER THE NEXT 10 YEARS

Changing Function of the Inclu.smn l?f -
shareholder SallEite nonfinancial factors in
structure investor decision-making

Provision of research, . .
( (Environmental, Social or

Governance issues)

(Passive investment vs.

L corporate access, etc.)
Active investment)

Market
transparency
(Shareholder disclosure,
trading insights, etc.)

Increasing investor
stewardship

(Voting against management
resolutions, etc.)

New regulatory
requirements

Evolution and
integration of
reporting regimes
(GAAP vs Non-GAAP,
IFRS, GRI, etc.)

Changes in travel,
whether due to budget,
ease of movement, or
technological advances

Technology
integration
(Data analytics, CRM
systems, etc.)
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An Eye for the Future of Investor Relations

THE MOST ESSENTIAL SKILLS FOR FUTURE INVESTOR RELATIONS PRACTITIONERS

6% 5% 5% 1% 2%
Financialor  Interpersonal Strategic Foreign Leadership Global Proficiency Other
peer analysis communications  planning language and team acumen in new
and analysis skills management technologies
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Methodology: Respondent Profiles

REGION

’FA-AQ:W

North America

30%

Latin America

18%
Total Respondents 19
SECTORS |
o 1O 8
Countries Represented -
Basic Consumer Financials Consumer

Materials Discretionary Staples

23

9

Energy

MARKET CAP
Wlisga 16%
|
Large 31 %
Mid 34
===
Small 15+
=
Micro 4o,
i |
14
11%
8%
6% —_— 6%
Healthcare Industrials Technology Telecom- Utilities

munications
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BNY Mellon is a global investments company dedicated to helping its clients manage and service their financial assets throughout the investment lifecycle. Whether providing
financial services for institutions, corporations or individual investors, BNY Mellon delivers informed investment management and investment services in 35 countries and more than
100 markets. As of September 30, 2017, BNY Mellon had $32.2 trillion in assets under custody and/or administration and $1.8 trillion in assets under management. BNY Mellon can
act as a single point of contact for clients looking to create, trade, hold, manage, service, distribute or restructure investments. BNY Mellon is the corporate brand of The Bank of
New York Mellon Corporation (NYSE: BK). Additional information is available on www.bnymellon.com. Follow us on Twitter @BNYMellon or visit our newsroom at
www.bnymellon.com/newsroom for the latest company news.

This document, which may be considered advertising, is for general information and reference purposes only and is not intended to provide legal, tax, accounting, investment,
financial or other professional advice on any matter, and is not to be used as such. BNY Mellon does not warrant or guarantee the accuracy or completeness of, nor undertake to
update or amend the information or data contained herein. We expressly disclaim any liability whatsoever for any loss howsoever arising from or in reliance upon any of this
information or data. We provide no advice nor recommendation or endorsement with respect to any company or securities. If distributed in the UK or EMEA, this brochure may be a
financial promotion.

This document is not intended for distribution to, or use by, any person or entity in any jurisdiction in which such distribution or use would be contrary to local law or regulation.
Similarly, this document may not be distributed or used for the purpose of offers or solicitations in any jurisdiction or in any circumstances in which such offers or solicitations are
unlawful or not authorized, or where there would be, by virtue of such distribution, new or additional registration requirements. Persons into whose possession this document comes
are required to inform themselves about and to observe any restrictions that apply to the distribution of this document in their jurisdiction. The information contained in this document
is for use by wholesale clients only and is not to be relied upon by retail clients. BNY Mellon has various subsidiaries, affiliates, branches and representative offices in the Asia
Pacific Region that are subject to regulation by the relevant local regulator in that jurisdiction. Not all products and services are offered in all locations.

This material may not be reproduced or disseminated in any form without the prior written permission of BNY Mellon.
Depositary Receipts:

NOT FDIC, STATE OR FEDERAL AGENCY INSURED

MAY LOSE VALUE

NO BANK, STATE OR FEDERAL AGENCY GUARANTEE

Trademarks and logos belong to their respective owners.

©2017 The Bank of New York Mellon Corporation. All  rights reserved.
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